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This leaflet will help you to understand the pros and cons 
of using the Internet for research and pick up some tips 
on effective searching.  

 

Remember that you can get lots of study tips and 

resources from succeed@solent on myCourse. 

 
 
 

Searching the Internet 

The internet has opened up a whole new way of finding 
and accessing information.  It provides us with: 

 Easy, quick and flexible access to a vast amount 
of information  

 Multimedia, such as podcasts and videos  
 A huge range of available information  
 Electronic access to some books and journals.  

However, it is important to remember that not 
everything is published online. And that the 
information that is available may not be the best or 
most reliable source.  

Finding information on the 
Internet 
 

Search engines 

Various search engines are available and are generally 
straightforward to use (e.g. Google, Yahoo, Ask).  

 You can enter your search terms in the query 
box, limit the search if required, and then view 
a list of relevance ranked results. 

 You will often find you have a large number of 
results returned - too many to look through. 
Some results may lack relevance to your needs 
if the terms were found but in an unrelated 
context.  

 

Google Scholar 
 
Google Scholar is a search engine that allows you to 
search for more academic material such as journal 
articles and books.  You may not always get the full text 
but you can identify key resources to pursue.   
 
You can get Scholar to indicate where the Library has 
access to the full text of items in your results list by 
going into Settings and, in the Library Links section, 
searching for and selecting Southampton Solent 
University. 
 
You may end up with large numbers of results to work 
through but you can refine your search to try and obtain 
a useful results list. 

How to succeed@internet searches 
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Finding information on the 
Internet (continued) 

Subscribed resources 

This refers to resources for which you pay for access - 
such as online databases. A lot of the good quality 
information on the Internet is not freely available.  

You may be asked to pay for access to it, or it may not 
be found by search engines as it is located in the 
'deep' or 'invisible' web - online resources that web 
crawlers cannot access. 

Many academic libraries subscribe to these resources to 
provide their students with free access to quality 
information.  

Southampton Solent University subscribes to over 200 
such resources – you can access SSU's subscribed 
resources via the Library Portal. 

Advanced searching tips 
Use connectors and truncation (* ! ?)  

 Incorporating phrase searching " ... ", 
connecting terms (AND, OR, NOT) and 
truncation (*, !, ?) within your searches will 
make them more specific. 

 See the chapter on search strategies for more 
information. 

Limit by creation date or date of update  

 Find up to date resources or information from a 
specific time period. 

Search a specific part of a document 

 Searching for your terms in the title or url can 
return more specific results. 

Search a specific part of the web  

 Limit your search to results from blogs or images 
or videos only, for example, to find a specific 
type of resource. 

Synonym search  

 Find synonyms for your search terms by putting 
a ~ in front of the term (Google). 

Search for your terms within a domain name  

 Enter site: and domain name after your search 
terms or use any options given in an advanced 
search screen. 

Language or country search 

 Restrict results by language or country of origin 
if this will help narrow down your results list. 

 

Finding the good websites 

Search engines often rank their results according to 
how closely they relate to your search terms. However, 
it is possible that sites can be manipulated to ensure 
they rank highly for certain searches to get them to the 
top of the list. 

Therefore, you must evaluate the quality of a website 
for yourself. You must ensure it is reliable, accurate 
and authoritative – that it’s a good quality source.  
You should consider: 

Content 

 Is your subject covered in an acceptable amount of 
detail?  

 Is it aimed at a suitable audience level for your 
needs - it’s not simplified or aimed at an expert?  

 Is it well-written and clear?  

Authority 

 Who wrote the source?  
 Are they qualified to write about this subject?  
 Who published the source and are they a reputable 

publisher?  
 Anyone can publish on the internet so be careful 

about using sources if you are not sure where they 
are from. 

Objectivity 

 Is the source biased in favour of a particular 
viewpoint?  

 Does it offer a balanced overview of a topic?  

Accuracy 

 Is the information provided accurate?  
 Are supporting facts and figures given to 

substantiate any arguments or claims?  
 You could cross-reference with another source to 

help evaluate its accuracy. 

Currency 

 Is the information up to date?  
 Is this an important consideration for your subject?  
 Check for dates of creation or last update to get an 

idea of a website’s currency.  

Usability 

 Is the website easy to navigate and use?  

Further help 
 

See succeed@solent for guidance on:  
 

Referencing and plagiarism 
Identifying information 

Search strategies 
Internet searches 

 


